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Message from the 
Film Commissioner

The Upstate California Film Commission
serves as the primary marketing entity
between our region and the film
industry. The goal of the film
commission is to increase positive
economic impact from this sector to
benefit our community as a whole.

O U R  M I S S I O N  &  V I S I O N

Our region is an inviting place for filmmakers looking
for diverse offerings. Films, TV Shows, Commercials,
Still Photo shoots, Documentaries, Student films -- all
of these types of content have included our region in
their artistic creations. 

The film commission plays a valuable role in adding to
the economic vibrancy of our region by facilitating
productions bringing jobs for local crew and talent,
opportunities for young people to enter the field, and
millions of dollars in local economic impact. 

It also offers opportunities for world-wide exposure,
which in turn, boosts tourism. Film is an economic
engine which drives job creation, economic stability
and sustainability of the region and its residents.

We are wrapping up 2021 celebrating our best year on
record with nearly $2 million in local economic impact,
surpassing the prior record by more than 30%. 

We celebrate the opportunities that have been brought
to our community. We celebrate dreams realized. We
celebrate how this community rallied for filmmakers
and the value of that support. We celebrate the great
possibilities the future holds. 

Our success is possible due to our financial supporters,
permitting partners, local cast and crew, and our
welcoming community.  Everyone working together
elevates the experience for those filming in our region. 

Whatever part you have played, thank you. Truly. Your
support and participation help employ, educate, train,
equip, and encourage those in our community. We all
benefit and that is certainly something to be
celebrated.

 Wishing you great joy and success in 2022!
 

                                                                             In gratitude,
                          Sabrina Jurisich
                              Shasta and Tehama County Film Commissioner

Special thanks to our supporters!

Major Crimes Unit

T E H A M A  C O U N T Y
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Reportable Metrics

169
Inquiries the Film Office

responded to in 2021

143
shoot days 

47
productions filmed in our

region

Our community continues to see growth from the
film industry sector.  In 2021, we surpassed our
prior record by more than 30% reporting nearly 
 $2 million in local economic impact. 

L O C A L  E C O N O M I C  I M P A C T S  

2021 was our second highest performing year
for number of productions filming locally.  We
increased 10% over 2020 as the industry began
to recover from the impacts of COVID.

N U M B E R  O F  P R O D U C T I O N S

11
 Scouts hosted 

685
Room Nights Reported

157
locals provided career

opportunities 

37
Permits submitted and

issued



REACHING OUR AUDIENCE
Print and Digital Advertising:
Creative Handbook - Film Shasta had an enhanced listing and a half page ad in
the annual guide which is distributed at events, by direct mail, and online with
a monthly reach of over 18,000 industry professionals.

KFTV – Film Shasta had a featured listing on the KFTV USA landing page
reaching 36,000 users a month.  In addition Film Shasta had an ad in the KFTV
Production Guide which is distributed to 11 major film markets and festivals
and is mailed directly to nearly 10,000 subscribers.  Film Shasta was also
highlighted in their October 29 & December 3 e-newsletter. 

Website: FilmShasta.com: 7,000 users, 9,200 sessions, 63.9% US based users; 

World of Locations - Film Shasta was featured in recent edition of the World
of Locations magazine on page 70 & 101 https://edition.pagesuite-
professional.co.uk/html5/reader/production/default.aspx?
pubname=&edid=e8042fff-e8bc-4c39-909b-7a2f6ab61066. They have a reach of
over 30,000 users a month digitally and annual reach of 27,000 with their
printed magazine.

Social Media: 
Film Shasta Facebook – increased likes from 11,638 to 15,129; Total reach
186,743; 36,831 video views (JAN-JUN)
Instagram – increased from 990 to 1,083 followers, 673 reached,
Film Tehama Facebook - increased likes from 0-80; Total reach, 6,633; (soft

launch Aug 12, 2021) 

E-newsletters - 22,624 sends, 9,310 opens; 1,472 click throughs; Film Shasta
was featured in the FLICS quarterly e-newsletter, California Film Commission’s
“spotlight” newsletter, and AFCI's member spotlight. 

Donny Osmond's music video “WHO” www.youtube.com/watch?
v=roWeNTl2wSk (finalist at the California on Location Awards Show)
Fighting for Daybreak, indie film https://www.youtube.com/watch?
v=0FT6lDP5v6c&t=7s (Fighting for Daybreak, directed by Jason Head
(Stronger than Carr), filmed elsewhere but returned to Redding for post
production; received an award at the Las Vegas Independent Film Festival.)
Interviews, short https://www.youtube.com/watch?v=QYN6rfQHDbM
(Interviews has been accepted into multiple film festivals)

Notable Projects Released in 2021: 

Additional releases can be found at www.FilmShasta.com/About

https://edition.pagesuite-professional.co.uk/html5/reader/production/default.aspx?pubname=&edid=e8042fff-e8bc-4c39-909b-7a2f6ab61066
https://www.youtube.com/watch?v=0FT6lDP5v6c&t=7s
https://www.youtube.com/watch?v=QYN6rfQHDbM


PERMIT INCENTIVE PROGRAM
We had three productions take advantage of the permit incentive program this year. A
music video and two indie films. Collectively, these three productions hired 35 locals,
reported 243 room nights, flew in and out of Redding, and had $337,000 economic impact
from the documented spend. Two of the productions returned this fiscal year to film in
Shasta County.

Shasta County is surrounded by counties that do not
have a designated person to market to or respond to
requests from the film industry. 

Recognizing the potential loss to our region with so
many counties lacking representation, one of the
first steps taken when the film commission
transitioned in July to an independent entity, was to
increase collaboration with our neighboring
jurisdictions.  

We are excited to share that we are now officially
representing Tehama County. Currently, we are in
the process of branding, producing a sizzle reel, and
building the Film Tehama website scheduled to
launch this spring.
 
We are grateful for the trust our community has
placed in us and believe this partnership and the
expanded offerings will increase opportunities to
serve the industry and our community. 

 WELCOMING 

 TEHAMA COUNTY

2,305
Number of additions to our email database

including locations, vendors, vehicles, 
 and other industry emails



Attended virtually unless noted:
Jan 19-29th - NATPE (National Association of
Television Program Executives)
Jan 21st; Mar 24th; & June 10th- FLICS board
meeting,
Feb 4th - Stage 32 webinar 
Feb 4th & April 20th - LMGI member meeting
Feb 17th, Mar 31st; April 28th, May 27th; Aug 25th;
Sept 29th & Nov 17th; - AFCI member meeting 
Feb 18-19th - Visit CA – Outlook Forum 
Mar 6th - Sundial Film Festival
May 11-12th Be Conference; 
Sept 6-9th - Content 2021 Film Festival (Dallas)
September 23rd - FLICS board meeting (Long
Beach) 
Oct 19-21st - Cineposium 
November 14th  - California On Location Awards 
November 29-Dec 2nd - CSAC Conference
(Monterey)
December 7-10th -FOCUS (hybrid, attended
virtually)

In addition, local presentations were made to the
following: 
Leadership Redding Arts & Culture Day (Nov 11), 
City of Shasta Lake (Nov 16), 
City of Anderson (Dec 7). 

EVENTS AND INDUSTRY MEETINGS 

Local Screenings/Panels: 
·May 7th - Film Shasta partnered with Wolf Rock
Pictures and SperoPictures to host a private pre-
screening event for a documentary that utilized
predominately local crew for production and
post-production
·June 18th - Film Shasta partnered with Archetype
Pictures for a screening of The Interpreters. 
- December 8-9th - Two screenings were also
promoted and attended for the locally produced film,
Ruger the Rude Dog.



SPONSORED EVENT HIGHLIGHTS

Location Manager of the Year, Music Videos

Public Employee of the Year, State

Public Employee of the Year, Federal

Public Employee of the Year, Federal

Location Manager of the Year, Independent Feature Justin Hill, "Dog" -
WINNER
Location Team of the Year, Independent Feature "Dog" - WINNER

Productions were greeted with welcome bags that include regional
information, local filming guidelines, and branded giveaways. 
Sabrina Jurisich was re-elected as Vice President to the FLICS board. 
Film Shasta was also featured in PTM’s new film guide prototype which can
be seen here: https://ptmgroups.com/marketing/DFGProto.pdf?
inf_contact_key=406d18c36c1fa67cf569d9105a6caf0816358d5485884e2f31e
6019a0d26c8b0.  
NATPE allowed Film Shasta to do an e-newsletter takeover to their
distribution list of 95,000 on March 16.  
Several updates were made to the Film Shasta website including an
improved local cast and crew search feature and production needs page. 

Sundial Film Festival (March 6, 2021):
The event had 176 people in attendance on OVEE in addition to the live stream
KRCR hosted on their Facebook page which had over 4,800 views. Twelve 12
films were submitted and 7 were accepted into the festival. 

Sonoma International Film Festival (March 24-28, 2021):
This year’s event had over 27,000 streams during the event and 650 attendees
for the drive ins. Film Shasta was featured in press releases, newsletters, and
in the swag bags for the live event attendees. The Film Shasta brand logo was
positioned on the Festival trailer and in front of all SIFF screenings as part of
the sponsorship acknowledgments. Film Shasta was also featured on a panel
during the Sonoma International Film Festival (SIFF) with San Francisco and
Oakland Film offices. 

California On Location Show (November 14, 2021)
This is the third year the film commissioner has served as the COLA Co-Chair.  
The role offers unique opportunities to build relationships with key industry
leaders and location professionals. Film Shasta sponsored the event which
included a commercial and on screen time on the virtual show.

The following six finalists are featured from Shasta County; all of which beat
out many nominations from across the state. 

     Micheal Flanagan; Donny Osmond "Who"

      Tanya Ehorn & Anthony Pascal, CalTrans

      Jennifer Womack, US Forest Service

     Yesenia Juarez, BOR



To see the final show or full list of winners, visit www.colaawards.com. 

OTHER KEY HIGHLIGHTS

https://ptmgroups.com/marketing/DFGProto.pdf?inf_contact_key=406d18c36c1fa67cf569d9105a6caf0816358d5485884e2f31e6019a0d26c8b0
http://www.colaawards.com/Finalists

