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AMESSAGE FROM THE
FILM COMMISSIONER

We are wrapping up 2021 celebrating our best year on record
with nearly $2 million in local economic impact, surpassing
the prior record by more than 30%. We celebrate the
opportunities that have been brought to our community. We
celebrate dreams realized. We celebrate how this
community rallied for filmmakers and the value of that
support. We celebrate the great possibilities the future
holds.

Our success is possible due to our financial supporters,
permitting partners, local cast and crew, and our welcoming
community working together to elevate the experience for
those filming in our region.

With the increased offerings of productions filming locally, I
regularly hear from those participating an immense gratitude
for the opportunities to realize their goal of working in the
film industry while remaining in their own backyard.

Whatever part you have played, thank you. Truly. Your
support and participation help employ, educate, train, equip,
and encourage those in our community. We all benefit and

that is certainly something to be celebrated.
p—

Wishing you great joy and success in 2022! =

Sabrinec Jurescch

Shasta and Tehama County Film Commissioner

MISSION AND VISION

The Upstate California Film Commission serves as the primary
marketing entity between our region and the film industry. The
goal of the film commission is to increase positive economic
impact from this sector to benefit our community as a whole.

SPECIAL THANKS TO OUR SUPPORTERS
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REPORTABLE METRICS

The film office is reporting the following metrics for this
quarter: number of inquiries, scouts, shoot days,
productions, room nights, locals hired, permits issued; type
of productions filming; and economic impacts.

*In accordance with our affiliation with California Film Commission and
Film Liaisons in California Statewide (FLICS), and as a standard of good Film
Office procedure, we are commonly obligated to conform to privacy laws and
to keep filming information provided by filmmakers, producers, and location
managers private. The relationship of trust built with filming organizations
encourages an open dialogue which allows us to be more capable of offering
services to them, enticing them to bring their projects to us.

KEY METRICS FOR QUARTER 2

Inquiries: The film office received 26 inquiries for projects including a short, student films,
music videos, commercials, indie films, and tv series. Some of the top production requests for
this quarter included location and permit support, local crew including editor, truck drivers,
set builders, set design, drone pilots, security, and catering; and talent including speaking
roles and extras. Additionally, lodging referrals were provided.

Hosted Scouts: We hosted three production scouts for a total of 10 days for feature film and
episodic tv series projects.

Hosted productions: We hosted eight productions for a total of 16 shoot days with two
permits issued, nine permits submitted, 26 room nights, and 22 local hires. The economic
impact from these productions is estimated at $183,000.

Upcoming productions: We currently have 17 pending projects on schedule for 2022. They
include music videos, indie films, commercials, television series, and a student film.
Preliminary projections from these projects are conservatively estimating a local economic
impact of $3.5 million which will include nearly 200 local hires and over 1,500 room nights.
We are working to restore the local permit incentive program which will help immensely in
locking in several of the pending productions.

Filmmaker database: To our local resource list we added 8 new locations, 6 new Film Shasta
vendors, and 520 emails to our newsletter list.

17 =




St J‘l
e

Fi Vi uqh s
4

i
Vil A0

Print and Digital Advertising:

Creative Handbook - Film Shasta has an enhanced listing,
and a half page ad in the annual guide which is
distributed at events, by direct mail, and online with a
monthly reach of over 18,000 industry professionals.
(Expires 12 /31/21)

KFTV - Film Shasta was highlighted in their October 29 &
December 3 e-newsletter. (Expires 12/31/21)

Website: FilmShasta.com: 1,500 users, 1,800 sessions,
84.7% US based users;

Social Media:

Facebook - 21 posts; reach of 9,481, with 917
engagements, 15,129 current likes; 15,245 followers
Instagram - 1,083 followers, 2 posts, 415 reached,

E-Newletters:

October 20, 4,397 recipients, 2,125 opens, 207 clicks
November 18, 4,594 recipients, 2,216 opens, 203 Clicks
(plus 544 reached on social media, 29 engagements)

California On Location Awards

Our region had added benefits due to the virtual nature
of the 2021 show including 2 local hires and event t-shirts
and other items for the finalists' gift baskets purchased
locally; Film Shasta sponsored the event and had a
commercial and other inclusion on the virtual show
which to date has 2,806 views on YouTube and 393 views
on COLA site. This year's show featured six finalists from
Shasta County with two taking home the award!

To see the final show or full list of winners, please visit
www.colaawards.com /finalists.
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http://www.colaawards.com/Finalists

Industry Events and Local Meetings Attended:
This quarter the film commissioner attended the
following industry events virtually: Cineposium
(Oct 19-21), COLA (Nov 14), AFCI Member Meetings
(Nov 17), and FOCUS (Dec 7-10).

In addition, local presentations were made to the
following: Leadership Redding Arts & Culture Day
(Nov 11), City of Shasta Lake (Nov 16), City of
Anderson (Dec 7). Two screenings were also promoted
and attended for the locally produced film, Ruger the

Rude Dog (Dec 8-9). The film commissioner was 2021 is our best performing year on
selected to represent FLICS at the CSAC Conference record since the film commission was
held in Monterey (Nov 29-Dec 2). established in 2014,

Links to Released Projects: 2/000,000

¢ Escape from Death Block 13, indie film T
https://www.youtube.com /watch?v=8xJOxWeo_ -4

e Fighting for Daybreak, indie film
https://www.youtube.com /watch?v=0FT61DP5v6c&t=T7s 1,500,000

¢ Interviews, short
https://www.youtube.com /watch?v=QYN6rfQHDbM

¢ Plum: A baseball life, documentary
https:/ /www.youtube.com /watch?v=HcghVuPm50w

¢ Raised on Porn, documentary 1,000,000
https://www.youtube.com /watch?v=hzPylqS01qU

e Ruger the Rude Dog, indie film screened at Valley 11 Cinemas

e The Back Pages:S2E1 #perfect An Instagram Story, web series
https://www.youtube.com /watch?v=-Ic22sQec k

500,000
These projects filmed throughout Shasta and Tehama
Counties including Cottonwood, Redding, Anderson,
Manton, and Red Bluff. Fighting for Daybreak, which
was directed by Jason Head (Stronger than Carr), 0 R RN
filmed in another state returned to Redding for post NN NGRSO q,@’ DN

production which has received an award at the Las
Vegas Independent Film Festival.

After the designation and funding were received late this summer to
expand representation to Tehama County, we immediately started the
branding process. We are currently securing assets for the website and
producing a sizzle reel to market the expanded offerings in our region to
filmmakers. Upon completion of the sizzle reel and launch of the

website, future reports will include analytics for both Film Shasta and
Film Tehama. We are excited about the increase in opportunities this
partnership presents to serve the industry and our community.


https://www.youtube.com/watch?v=8xJOxWeo_-4
https://www.youtube.com/watch?v=0FT6lDP5v6c&t=7s
https://www.youtube.com/watch?v=QYN6rfQHDbM
https://www.youtube.com/watch?v=HcghVuPm5Ow
https://www.youtube.com/watch?v=hzPylqS01qU
https://www.youtube.com/watch?v=-Ic22sQec_k

