


The film commission was established as part of the Redding Convention and Visitors 
Bureau under the Shasta Cascade Wonderland Association (SCWA) umbrella.  In 2014, 
the Shasta County Board of Supervisors officially designated Film Shasta as the local 
marketing entity responsible for working with the film industry to promote economic 
development for our county.

While there is a long history of filming in Shasta County with 319 verified productions 
on record since as early as 1918, the designation from the Board of Supervisors allowed 
Film Shasta to gain access to several key industry organizations including Film Liaisons in 
California Statewide (FLICS), Association of Film Commissioners International (AFCI), 
California Film Commission, and Location Managers Guild International (LMGI).  

These affiliations have multiplied our reach to key decision makers that are looking for 
locations for their productions.  This expanded reach, and continued focus, has led to an 
incredible growth in filming over the last few years. 

Included in this report, are highlights of our history and updates from the last two years. 

Please feel free to contact me with any questions and thank you for your support as 
Shasta County continues to serve the film industry with excellence!

Sabrina Jurisich, Shasta County Film Commissioner
530-710-7784; sabrina@visitredding.com

• 121 of the 319 (more than 1/3) documented productions that filmed in Shasta County 
occurred during 2019 and 2020

• Approximately $2,200,000 in economic impact was reported from productions working 
with the Film Shasta office

• Notable productions filmed during this time include:  Ford, House Hunters (HGTV), Wild 
West Bass Trail Tournament, Prudential, Crystal Geyser, Truck Hero, Subaru, and many 
more!

• The vendor page on www.FilmShasta.com added 53 local resources including local cast, 
crew, and resources for a total of 154 local vendors. 

• Over 100 new locations were added to the online gallery on the Film Shasta website. 

• We recorded 123 Shoot Days in 2019 and 157 shoot days in 2020

• 4 productions took advantage of the local incentive program. A total of $7,530.94 was 
issued as rebates for the qualifying productions which reported economic impact of 
$211,110.38 delivering an ROI of 2,703%

• The Shasta County Film Commissioner completed AFCI’s Certified Film Commissioner 
program and joined an elite group of less than 10% of film commissions in the world to 
achieve this certification.

• We also hosted 3 film familiarization tours which included 8 award winning location 
scouts and managers. 

• During the Film Commissioner’s trips to LA in 2019 for various film events, additional 
meetings were scheduled with studios and production companies to share Shasta County 
as a film friendly destination.

mailto:sabrina@visitredding.com
http://www.filmshasta.com/
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Any decrease shown in productions in 2020 was due to 
impacts from COVID with many projects being delayed or 
cancelled due to the pandemic.  Despite that, 2019 and 
2020 were our top performing years on record.   In 2020, 
40% of our productions occurred during COVID thanks to 
the amazing support from our public health department 
and permitting partners.



FLICS –The Film Liaisons in California Statewide (FLICS) works with filmmakers and 
content producers to facilitate efficient on-location shooting throughout California. 
FLICS is a statewide professional association of Film Commissions and Offices dedicated 
to promoting filming throughout California and assisting productions with locations, 
permits, resources, and local knowledge —all at no charge.

AFCI –Founded in 1975, Association of Film Commissioners International (AFCI) is the 
only global non-profit professional organization representing city, state, regional, 
provincial and national film commission members on six continents. AFCI provides 
advocacy, connectivity and education necessary for film commissions and businesses in 
the screen sector to foster economic growth, to initiate the groundwork for strong 
infrastructure and provide the essentials for professional development in a fair, 
sustainable and socially diverse manner world-wide.

CFC - The California Film Commission (CFC) is one of several economic development 
departments within the Governor’s Office of Business and Economic 
Development working to attract, retain, and expand business opportunities in 
California. The CFC supports a production-friendly environment to retain and grow 
production jobs and economic activity statewide, enhancing California’s position as the 
leading location for all forms of media content creation nationally and globally.  Their 
mission is to support the film, television, and commercial industries to retain, attract, 
and grow production-related jobs and the many ancillary businesses that benefit from 
increased production activity in California.

LMGI - The Location Managers Guild International is a global organization of career 
location professionals dedicated to upholding the highest ethical standards. Through local 
commitment and international strength, we support strong relationships between 
production and government agencies, businesses and communities. Location Managers 
and Scouts are vital members of the design team for film, television, commercials, music 
videos and print advertising. LMGI was founded in 2003. 



Over the last few years, the local filmmaker community has grown exponentially.  Fostering this growth is vital to serve inbound productions successfully.  To that end, 
we sponsored several local filmmaker networking and education events, shared local successes at community events, hosted screenings for locally produced films, and 
presented awards to three local public employees who were recognized for their efforts in helping productions filming in Shasta County. Increasing film commission 
support for local production elevates collaboration with local filmmakers and develops skilled workers with knowledge of how the industry works. While truly local 
productions are not multiplied for economic impact, our local economy still benefits. In fact, increasing numbers of our local filmmakers are working full time over the 
last few years because we have more productions, local and inbound, occurring to sustain them financially. Indeed, many locals are sought out for large projects beyond 
our county border and are bringing that experience and those paychecks home to Shasta County. While local productions are not our primary target marker, they are 
important to a thriving film community.

Key Activities: 
¶ Sundial Film Festival – Film Shasta was a producer level sponsor for the 2020 event that showcased 18 films by local filmmakers or that filmed within Shasta 

County. This year they had over 1,100 attendees, with approximately 10% from out of Shasta County; they raised nearly $7,000 for the Active 20-30 to reinvest 
in our local youth and had over 25 volunteers that helped put on the event.

¶ Film Shasta was featured in Enjoy Magazine. 

¶ The Film Commissioner was invited by Mayor Winter to speak at the City Club event which focused on the role of arts and culture and the positively economic 

impact that follows. 

¶ Film Shasta hosted 2 in person local filmmaker events which sold out. The first event, held at the Gaia, featured Cindy Baer LA based award-winning director 
producer. Baer shared highlights of her experience on crowd-sourcing, production, and distribution. These topics are key to success for filmmakers. The second 
event held at the Sheraton included two panels, an award presentation to USFS Ranger Joe Stubbendick, and had guests from several counties. We also did live 
interviews at the event to highlight local filmmakers on our Facebook Filmmaker Friday series.

¶ Bethel Conservatory of the Arts Film & New Media Program’s invited the Film Commissioner to attend the first graduating class ceremony.
¶ Throughout COVID, Film Shasta hosted filmmaker online meetings which were promoted on Facebook, to our local filmmaker email list, and through the Shasta 

County Arts Council e-newsletter. 
¶ In response to COVID, Film Shasta hosted a live webinar for the film "Interpreters: a C & Earth Chronicle - quantum 1" which released on May 12, 2020. This film 

by Archetype Pictures shot over 90% of the film on location in Shasta County. Panel included Director Michael Ryan, Executive Producer Tyler Vaughn Lockamy, 
Co-Producer Ace Marrero, and many others who worked on the film. “Interpreters” has won six awards at two film festivals including Idyllwyld International 
Festival of Cinema (Best Feature Film, Best Screenplay Feature Film, & Best Supporting Actor) and the Kapow Intergalactic Film Festival (Best Picture, Best 
Director, & Best Ensemble.) The film is currently distributed by Amazon, Apple, Redbox, XBox, and other VOD platforms.



Productions produced in Shasta County have been gaining exposure and awards including 
commercials, documentaries, and feature length films helping Shasta County expand its reach.



Other ways we share our beautiful region is attending and supporting industry events.  In 2019 and 2020 we attended the 
following events:

• Hollywood Talent Summit
• Association of Film Commissioners International – AFCI Week
• Location Managers Guild International Awards Show
• Association of Independent Commercial Producers – Next Awards
• Sundial Film Festival
• American Film Market, (on panel for 2020 event featuring 4 FLICS offices/co-sponsor)
• California On Location Awards
• California Film Commission Board Meetings
• Film Liaisons in California Statewide Board Meetings
• New Regency, HBO, Netflix, and various production companies.
• Sundance Film Festival
• Sonoma International Film Festival
• New Filmmakers Los Angeles, (on panel featuring 5 FLICS offices)
• LMGI Networking Brunch
• American Film Market, Makers and Shakers
• Power Women Summit
• FOCUS – The Meeting Place For International Production
• NATPE (National Association of Television Program Executives)

While COVID was prohibiting in person event, the film commissioner attended essential industry webinars and virtual meetings 
building relationships and staying current on impacts to the film industry which helped prepare Shasta County for expedited 
return to production. These meetings included: FLICS (Film Liaisons in California Statewide), LMGI (Location Managers Guild 
International), SoCal Scouts, AFCI (Association of Film Commissioners International), Entertainment Partners, Stage 32, Women in
Film, and Production Alliance.



• Bureau of Land Management
• Shasta Trinity National Forests
• Lassen Volcanic National Park
• McArthur-Burney Falls Memorial State Park

• Downtown Redding
• Whiskeytown National Recreation Area
• Shasta Lake
• Sundial Bridge



¶ General Stats between July 1, 2019-June 30, 2020 (estimated)
o 6,500 users, 7,400 sessions, 15,400 page views, 
o 93% new users, 83% US based, 88% out of Shasta County, 
o 54% find us through direct search, 30% by organic search, 10% 

through social media channels, 5% by referral
¶ 53 new vendors and over 100 locations were added
¶ Film Shasta location listings now feature easily searchable tags
¶ We added verified productions on the “About Us” page in the “Film 

Credits” portion where they are now listed by type of production 
(commercial, feature, music video, etc.) and a featured video is 
highlighted in each section. 

¶ An events page was also added for events we are hosting, attending, or 
represented at; and

¶ The digital version of our Film Production Guide is available for 
download. 



Film Shasta strives to strategically place advertising to reach industry professionals 

specifically seeking locations for their productions.  During this period, we advertised 

with Screen International, Location California, Location International, KFTV, Creative 

Handbook, and sponsorship of sixteen industry events.  We finalized and produced a 

local film production guide which is also available for download on our website.

Social Media/Digital Campaigns

¶ Our Facebook followers are rapidly increasing, beginning 2019 with 2,700 

followers, ending 2019 with 6,678 followers, and further increasing to 11,638 

followers by end of 2020.

o Social media series “Made in Shasta Monday” highlighted projects filmed in 

Shasta County, “Where’s that Wednesday” featured locations that are film 

friendly, and “Filmmaker Friday” which is a video series introduced our local 

crew and talent. 

¶ We ended the year with nearly 1,000 Instagram followers
¶ 34 filmmaker videos were posted to the Film Shasta YouTube Channel and 

featured on the Film Shasta Facebook page to showcase our local filmmakers. 
¶ We added 343 filmmakers to our e-newsletter list which, a 27.6% increase over 

last year, with highlights of upcoming events, locations, and industry news. 



Ingle Dodd/LMGI Print/Digital Ad
• A direct mail piece was sent to over 600 location managers 

through our affiliation with LMGI.

World of Locations/Screen Int'l Ad 
• Digital 

• 31,000 Screen Daily users
• 26,000 KFTV users

• Print distribution 26,609
• Subscribers 9,609 
• 24,000 distributed at 11 film markets

Creative Handbook
• Digital

• Creative Handbook is now featuring Film Shasta as a 
top headline listing under US Film Commissions 

• Ad of the California Film Commissions section,
• Video put up as an Impact Page 

• Print
• A half page ad in their annual book 

Brochures
• Film Shasta’s  44-page local production guide required a 

restock after distribution at COLA, SIFF, AFM, AFCI, and other 
Filmmaker Events

Locations Guide for California Film Commission (CFC) Publication 
• Location International Distribution 2020

• Film Shasta secured a full-page ad for the magazine 
which has a print distribution of 14,000 with digital 
version available online

• 9,000 copies distributed at 8 major film and TV 
festivals.

• 5,000 copies sent directly to named individuals, 
producers, studio executives, LMGI & AICP members

• Location California Distribution 2020
• The CA Location Guide released with great placement 

of Film Shasta’s full-page ad alongside the Top Gun 
story (p28-29) and an editorial shout out (p44-45); the 
online edition is available on the CFC homepage, 
https://issuu.com/lionsdailynews/docs/location_califo
rnia2020_turnerlr

• Print distribution: 8,000 
• The CFC distributes 3,000 copies; including mailing to 

VIP industry Execs and distribution at several different 
industry events.

• Publisher Boutique distributes 5,000 copies on behalf 
of the CFC at 6 major film and TV festivals.

KFTV
• Digital & Print

• KFTV.com is the largest online production database in 
the world, with 36,000 users per month and has 
20,000 listings from 179 countries. Film Shasta is 
featured on the front KFTV USA landing page. 

• The KFTV landing page averaged 94,000 USA searches 
in the last 12 months. Film Shasta is one of the 
featured USA profiles on the main KFTV page.

• Film Shasta placed an ad in the KFTV Production Guide 2019 
and 2020– Electronic version of the print publication 
distributes to 11 major film markets and festivals. The 

printed guide is distributed to 9,609 subscribers

Film ShastaCollateral/ Giveaways
Socks Bumper Stickers
Lip Balm 4-page color brochure
Pop-Up Local Production Guide 
Hats Hand Sanitizers
T-Shirts Welcome Bags
Table Linen Presentation Folders

https://issuu.com/lionsdailynews/docs/location_california2020_turnerlr
https://issuu.com/lionsdailynews/docs/location_california2020_turnerlr


Ford Commercial
Stronger than Carr
Wild West
Crystal Geyser
Visit CA
Win River
With Love, Wyatt
Heaven Come
Truck Hero
Shasta Trail Runs
True Crime/Oxygen Network
HGTV House Hunters "Close to Town or in the 
Country"
Empyrean Trailer
Once Upon A Time in Deadwood
Subaru
McHale Signs
Yearn
Form Factory
Cultural District Series
Weather Channel Storm Series
Fall Color in Redding

Chappie Shasta OHV Area
Extreme Sports 
Extreme Water Sports
Kayaking
Lake Shasta Caverns
McHale Signs
Mountain Biking
Mountain Climbing
National Parks Series
Paddle Boarding/Spero
River Rafting
Visit Redding: Kayaking in Redding
Visit Redding: Lake Day with the Family
Visit Redding: Our Water, Your Way!
Visit Redding: Paddling in Redding
Visit Redding: Paddling in Redding, CA
Visit Redding: Shasta Lake Family Day
Visit Redding: Shredding the Wake
Visit Redding: Sunset wakeboarding
Visit Redding: Wakeboarding in Redding
Visit Redding: Wakesurfing at Bridge Bay
Visit Redding: Water Activities in Redding, CA

Water Sports
California Untamed 
It Hungers
Plum: A life in baseball
Interpreters
Famously Redding Series
Waterfall Series
The Dragon Unleashed
CA Locations Tour
Gone 
Win River - "You Win - Let the Chips Fall Where They 
May"
Win River - "You Win - The Highroller"
Win River - You Win, Spa Day
Cry Havoc
Cabal
Band of Others
A Day Late
Scotty McCreery
Hope Song



A long weekend
Grow as you go
Holiday with Helga 
Legacy
Destination California
Righteous Blood
Snake Eyes
Wild West
Megastar Financial (We're there - first time buyer)
Megastar Financial (We're there - port-o-potty)
Megastar Redding, (We’re there - Delivery Room)
Shasta Regional Medical Center - Healing Starts Here: 
Heart
Shasta Regional Medical Center: Longevity
California Untamed Promo - 330 Mile Ultramarathon
The Insurrection

Prudential
ServiceMaster
Your Love Is Strong - Trailer
Office of Education Commercial
The Adventure Challenge

Please note: Due to confidentiality, this list 
includes projects that have been released.  
Asadditional projects are released and 
become public, they are added to our 
website and can be found at
www.FilmShasta.com/about

http://www.filmshasta.com/about


5 yearcomparisons

2010 –2014: 
$156,926 Total 

Economic Impact
$31,385 Annual 

Average

2015 –2019: 
$3,424,585 Total 
Economic Impact 
$684,917 Annual 

Average

2,082.31% Increase

The economic impact from the 2020 projects 
remained strong at 75% of 2019’s number due to 
retaining and extending the length of in bound 
productions.  2020 placed in the top three 
performing years on record in spite of production 
numbers decreasing 45% due to COVID in 2020 
from 2019.



ά¢Ƙŀƴƪ ȅƻǳ ǎƻ ƳǳŎƘ ŦƻǊ ŀƭƭ ƻŦ ȅƻǳǊ ƘŜƭǇ ǎƻ ŦŀǊΗ LǘΩǎ ǎƻ ƴƛŎŜ ǘƻ ŎƻƳŜ ǘƻ ŀ Ŏƛǘȅ ŀƴŘ ƘŀǾŜ ǎƻƳŜƻƴŜ ǘƘŀǘ Ŏŀƴ ōŜ ǎƻ ƳǳŎƘ ƘŜƭǇΦ ²Ŝ really appreciate it 
ŀƴŘ L ŀƭǊŜŀŘȅ ǿŀƴǘ ǘƻ ŎƻƳŜ ōŀŎƪ ŦƻǊ ƻǘƘŜǊ ǇǊƻƧŜŎǘǎΦέKindest regards, Rick D., Commercial (San Diego)

ά¢Ƙŀƴƪǎ ŦƻǊ ōŜƭƛŜǾƛƴƎ ƛƴ ƻǳǊ ǇǊƻƧŜŎǘ ŀƴŘ ǘƘŀƴƪǎ ŦƻǊ ŀƭƭ ȅƻǳǊ ǘƛƳŜ ŀƴŘ ƘŜƭǇΗέ – Alex G., Indie Feature (Los Angeles)

ά{Ƙŀǎǘŀ ǿŀǎ ŀ ŦŀƴǘŀǎǘƛŎ ǇƭŀŎŜ ǘƻ ŦƛƭƳΣ ŀƴŘ L ƪƴƻǿ ǿŜ ŎƻǳƭŘƴΩǘ ƘŀǾŜ ŀŎŎƻƳǇƭƛǎƘŜŘ ŀƭƭ ǿŜ ŘƛŘ ǿƛǘƘƻǳǘ ǘƘŜ ƎŜƴŜǊƻǳǎ ƎƛŦǘǎ ƻŦ ȅƻǳǊtime and efforts.” –
Ron A., Indie Feature (Los Angeles)

ά²ŜΩǊŜ ǎƻ ƎǊŀǘŜŦǳƭ ǘƻ ǿƻǊƪ ǿƛǘƘ ȅƻǳ {ŀōǊƛƴŀΗ ¢Ƙŀƴƪǎ ŀƎŀƛƴ ŦƻǊ ŜǾŜǊȅǘƘƛƴƎΗέ – Benji N., Indie Feature (Missouri)

άL ƭƻǾŜ ǘƘŀǘ {Ƙŀǎǘŀ /ƻǳƴǘȅ ŎƻƴǘƛƴǳŜǎ ǘƻ ƘŜƭǇ ŦƛƭƳƳŀƪŜǊǎ ŀƴŘ L ǊŜŀƭƭȅ ŀǇǇǊŜŎƛŀǘŜ ŀƭƭ ǘƘŜ ƘŜƭǇ ŀƴŘ ǎǳǇǇƻǊǘ.”  - Sabrina M., Short (local)

ά¢Ƙŀƴƪǎ ǾŜǊȅ ƳǳŎƘΗ L ǊŜŎŜƛǾŜŘ ǘƘŜ ƭƻŎŀƭ ƛƴŎŜƴǘƛǾŜ ŎƘŜŎƪ ŦǊƻƳ ȅƻǳǊ ƻŦŦƛŎŜΦ Lǘ ƘŜƭǇǎ ŀ ƎǊŜŀǘ ŘŜŀƭΣ ƎƛǾŜƴ ǘƘŜ ǘƛƎƘǘ ōǳŘƎŜǘ L ƻǇŜrate on. Have a great 
ǿŜŜƪΣ ŀƴŘ L ǿƛƭƭ ŎƻƴǘŀŎǘ ȅƻǳ ŀƎŀƛƴ ǿƘŜƴ ƛǘϥǎ ǘƛƳŜ ǘƻ ƭƻƻƪ ŀǘ Ƴȅ ǳǇŎƻƳƛƴƎ ǎƘƻƻǘǎέΦ - Brian A., Documentary (Walnut Creek)

ά{ŀōǊƛƴŀΣ ǿŜ Ǝƻǘ ƻǳǊ ƎƛŦǘ ōŀƎǎΦΦΦ ǘƘŀƴƪ ȅƻǳ ǎƻ ƳǳŎƘΗ ¢ƘŜȅ ŀǊŜ ǎƻ ǘƘƻǳƎƘǘŦǳƭ ŀƴŘ ǘƘŜ ǇŜǊŦŜŎǘ ǿŜƭŎƻƳŜ ƎƛŦǘΗWe wrapped our shootand everything 
went so well!I wanted to thank you so much for working so hard to expedite this last minuterequest. You and everyone involved were so kind and 
helpful!  We hope to come back soon. ¢Ƙŀƴƪǎ ŀƎŀƛƴΗέ - Vanessa R., Commercial (Tampa)


