


02 | Semi Annual Report January-June 2026

AMESSAGE FROM THE FILM COMMISSIONER

After nearly ten incredible years serving as Regional Film Commissioner, it is with both gratitude and
excitement that I share I will be transitioning from my role effective June 30, 2026.

When I accepted this position in 2016, I could never have imagined the journey ahead. What I discovered was
much more than an industry—I found a community built on collaboration, creativity, resilience, and heart. It
has been an incredible honor to serve our region while supporting filmmakers from around the world and
witnessing firsthand the positive impact filmmaking can have on our local communities.

Looking back, I am incredibly proud of what we have accomplished together. The film commission expanded
from serving Shasta County to becoming a regional office representing Shasta, Tehama, Yuba, and Sutter
Counties. Along the way, we strengthened relationships, hosted hundreds of productions, and showcased the
beauty and diversity of Northern California to audiences around the world.

Every dollar invested in the program returned an estimated $9-$14 to our local economy—supporting hotels,
restaurants, retailers, construction trades, transportation providers, local crew, and countless small businesses
throughout our region. Beyond the economic benefits, we also had the privilege of investing in the future of
our industry by creating opportunities for local youth to learn from working professionals, gain hands-on
production experience, and discover career pathways through film. Seeing the next generation inspired by
storytelling and the creative arts has been one of the most rewarding parts of this journey.

None of this would have been possible without you.

To everyone who has been part of this journey—our city and county leaders, permitting agencies, business
owners, tourism partners, educational institutions, filmmakers, volunteers, property owners, community
members, and supporters—thank you. Every successful project has been the result of countless people working
together behind the scenes, and I am deeply grateful for the trust, collaboration, and friendships built over the
years.

While I am saying goodbye to my role with the UpState California Film Commission, I am not saying goodbye to
California's film industry. Beginning July 1, I am honored to begin a new chapter with Film Liaisons in California
Statewide (FLICS), where I will continue advocating for California as a premier filming destination while
supporting film offices throughout the state. I am truly grateful for this opportunity to continue serving an
industry that has given me so much.

I am equally excited to introduce the next chapter for our local film offices. Tyler Lockamy will serve as Film
Liaison for Shasta and Tehama Counties, bringing his experience as an accomplished filmmaker, strong
community relationships, and passion for our region to the role. I have every confidence that he will continue
building meaningful partnerships and creating new opportunities for filmmakers and our communities.

As I reflect on the last decade, my overwhelming emotion is gratitude. Although my position is changing, my
commitment to California's film industry—and to the incredible people who make it possible—remains the
same. I look forward to continuing our partnerships in this new role while cheering on the continued success
of the UpState California Film Commission for many years to come.

Thank you for allowing me the privilege of serving this remarkable region. It has truly been one of the greatest

honors of my career. - o

With heartfelt appreciation,
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Representing Shasta, Tehama, Yuba and Sutter Counties
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REPORTABLE METRICS

The film office is reporting the following metrics for this quarter: number of inquiries, scouts, shoot days,
productions, room nights, locals hired, permits issued, type of productions filming, and economic
impacts.

*In accordance with our affiliation with California Film Commission and Film Liaisons in California Statewide (FLICS), and as a
standard of good Film Office procedure, we are commonly obligated to conform to privacy laws and to keep filming information provided

by filmmakers, producers, and location managers private. The relationship of trust built with filming organizations encourages an open
dialogue which allows us to be more capable of offering services to them, enticing them to bring their projects to us.

KEY METRICS

Hosted productions: This quarter we hosted 14 projects: 3 feature film, 3 commercial, 3 documentary,
2 music videos, 1 student film, and 2 shorts. Combined these productions have reported 71 shoot
days, and had an estimated economic impact of $279,600. In addition to the hosted productions, this
quarter the film office responded to 42 new inquiries. We currently have 18 pending projects.

Websites:

Film Shasta Website - 4.3Kusers, 19K sessions

Film Tehama Website - 933 users, 4.3K sessions
Film Yuba Sutter Website - 600 users, 2.9K sessions
UpstateCAFilm.com - 606 users, 3.1K sessions

Social Media:

Film Shasta Facebook and Instagram- 376K views, 134.3K viewers, 3.4K
interactions, 319 link clicks, 576 new followers

Film Tehama Facebook - 3K views, 1.1K viewers, 68 interactions, 15
clicks, 16 new followers

Film Yuba-Sutter Facebook - 293 views, 114 viewers, 3 interactions, 7
new followers

E-Newsletters: 20,073 recipients, 492 opens, 380 clicks

In addition to our regular newsletters, we were also featured in the
Creative Handbook’s February e-newsletter and the Association of Film
Commissioners International newsletter in June and the Shasta Media
Coalition newsletter. We added 127 new contacts to our database.

The Upstate California
Film Commission serves as
the primary marketing
entity between our region
and the film industry. The
goal of the film
commission is to increase
positive economic impact
from this sector to benefit
our community as a whole.
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EVENTS AND MEETINGS

Industry Meetings and Events:
e AFCI Member Meeting February 19, April 22, June 3, 6 /18
« Film USA Board Meeting February 19, March 2
e FLICS Board Meeting 3/9, June 29
e Sonoma Film Festival 3 /25-3.28
« California Film Commission 2/27, 6/5
o SIFF March 25-28 Sonoma, sponsored, 3 pop ins, 3 panels
e LA Mixer June 28

Local Meetings, Events, and Presentations:
e Media Coalition Jan 8, Feb 12, May 14 & June 11
o Creative Economy Town Hall Jan 13
e Major Crimes Presentation Jan 14
e RTMG Presentation Jan 20
e The Dresden Sun Screening 2 /2
« Women’s Leadership Feb 4
» Downtown Collaborative - March 18, April 15,
e Sundial Film Festival 3 /21-22
o UCFC Board Meeting - 3/24, 4/16,
o Technical Training Youth Outreach 4 /4
» Leadership Redding - presentation April 9
» UpState CA Tourism Summit 4/30
« Women’s Leadership Retreat 5/1-4
« Downtown Collaborative - May 20 & June 17 12-1pm
« Women In Film Event 5/15
» Stakeholder Event June 4
e Shasta County BOS - 6/16
» City of Redding - 6 /16
e Women’s Fund June 18
e Tehama County BOS - 6/23
e Youth Outreach Mixer - 6 /26

MEDIA COVERAGE
» Action News Now https://bit.ly /4fh913c
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